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3. Réth, T., Schweitzer, F., Spieth, P. & Heidenreich, S. (2024): Navigating through
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4. Groéber, M., Freisinger, E., Henkel, S., & Heidenreich, S. (2023): How Valuable are
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5. Heidenreich, S., Handrich, F., & Kraemer, T. (2023): Flawless victory! Investigating
search and experience qualities as antecedent predictors of video game success.
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6. Heidenreich, S., Millemann, J. A., & Jordanow, S. (2022): Better late than never!
Investigating determinants of and differences between temporary and continuous
innovation rejections. International Journal of Innovation Management, 26(04),
2250034. (VHB=B/WR=0.25/IF=2.1)

7. Killmer, J. F., & Heidenreich, S. (2022): First come, first served: Investigating strat-
egies to overcome consumer leapfrogging behaviour. International Journal of Inno-
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8. Heidenreich, S., Freisinger, E., & Landau, C. (2022): The dark side of business
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sistance and the effectiveness of potential countermeasures. Journal of Product In-
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ining Effects of Product Innovativeness on Video Game Success, Electronic Markets,
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Investigating determinants of new product leapfrogging behavior, Technological
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Stockkamp, C., Schafer, J., Millemann, J. & Heidenreich, S. (2021): Identifying Fac-
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fering, Journal of Technology Transfer, 45(5), 1535-1561.
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Koch, J., Kramer, T. & Heidenreich, S. (2020): Exploring Passive Innovation Re-
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tive and Situational Level, International Journal of Innovation Management,
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Heidenreich, S., Kramer, T. & Handrich, M. (2016): Satisfied and unwilling: Explor-
ing cognitive and situational resistance to innovations, Journal of Business Re-
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58. Heidenreich, S. & Spieth, P. (2013): Why Innovations Fail - The Case of passive
and active Innovation Resistance, International Journal of Innovation Management,
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59. Handrich, M. & Heidenreich, S. (2013): The Willingness of a Customer to Co-Create
Innovative, Technology-based Services: Conceptualization and Measurement, In-
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Management, 16 (6), 1240009. (VHB=B/WR=0.25/IF=2.1)

61. Heidenreich, S. & Talke, K. (2012): Tarifwahl-Anomalien bei optionalen Mobilfunk-
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1. Talke, K. & Heidenreich, S. (2014): Resistenz, Ablehnung und Widerstand von Or-
ganisationsmitgliedern: Darstellung anhand eines integrativen Innovationsent-
scheidungsmodells, in: Schultz, C. & Hélze, K.: Motoren der Innovation - Zukunfts-
perspektiven der Innovationsforschung, Gabler-Verlag: Wiesbaden.

2. Heidenreich, S. (2012): Innovations - Doomed to fail? Investigating passive and
active Innovation Resistance, Verlag Dr. Kovac, Hamburg.

3. Heidenreich, S., Huber, F. & Vogel, J. (2008): Flatrates und die Faszination gren-
zenlosen Konsums - Eine empirische Studie in der Mobilfunkbranche, Gabler-Ver-
lag: Wiesbaden.

4. Lindner, F. & Heidenreich, S. (2008): Potenziale des Wissensmanagements fir
kleine und mittlere produzierende Unternehmen, in: Gleich, R. & Sauter, R.: Ope-
rational Excellence: Innovative Ansatze und Best Practices in der produzierenden
Industrie, Haufe-Verlag: Minchen.
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Weber, B. & Heidenreich, S. (2015): Geschaftsmodelle erfolgreich entwickeln, im-
plementieren und innovieren, E-Book Reihe der Kontaktstelle fiir Wissens- und
Technologietransfer (KWT), Saarbrtcken.

Robers, D., Heidenreich, S., Weber, B., Albrecht, V., Baermann, M., zum Felde, 1.,
Gerhards, U. & Grobusch, H. (2013): Innovationstreiber Kooperation — Chancen flr
den Mittelstand, Koln.

Brindl, A., Deutsch, N., Heidenreich, S., Kriger, L., Schneider, C. & Schulze, M.
(2012): Erfolgsfaktoren eines ,Ganzheitlichen Energiemanagements" (GEM), Dls-
seldorf.

Futterer, F., Heidenreich, S., Lower, T., Schneider, C. & Schulze, M. (2012): Baro-
meter Kostenmanagement: Studie zur Kosteneffizienz im Unternehmen und deren
Erfolgsfaktoren, Koln.

Beitrage auf Konferenzen mit Begutachtungsprozess

1.

Kintzler, A. & Heidenreich, S. (2024): Many Roads Lead to Rome - Investigating
Effects of Sustainable Business Model Innovation Archetypes on Sustainable Suc-
cess, 31st International Product Development Management Conference (IPDMC),
Dublin, Ireland, June 2024.

Janz, F., Jordanow, S. & Heidenreich, S. (2024): Closing the Loop - Exploring Con-
sumer Adoption of Circular Product Design Strategies, 31st International Product
Development Management Conference (IPDMC), Dublin, Ireland, June 2024.

Banowitz, E., Heidenreich, S., Jordanow, S., Gleich, R. & Hamacher, K. (2024):
Unveiling the Impact of Digital Transformation in NPD: An Empirical Exploration of
Performance Effects and the Moderating Role of Management Commitment, 31st
International Product Development Management Conference (IPDMC), Dublin, Ire-
land, June 2024.

Heidenreich, S., Jordanow, S., Kraemer, T. & Obschonka, M. (2024): When time
flies — Unraveling the temporal effects of passive and active innovation resistance
on new service and product adoption, 18th International Research Conference in
Service Management, Porquerolles, France, May 2024.

Banowitz, E., Heidenreich, S., Jordanow, S. & Klntzler, A. (2023): Ambidexterity
as a Digital Success Factor: Investigating effects of ambidextrous IT capabilities on
New Product Development Success, 30th International Product Development Ma-
nagement Conference (IPDMC), Lecco, Italien, Juni 2023.

Paulus, M., Jordanow, S. & Heidenreich, S. (2023): The whole thing is more than
the sum of its parts - Development and empirical Validation of a comprehensive
Measurement Inventory for Lead User Identification, 30th International Product De-
velopment Management Conference (IPDMC), Lecco, Italien, Juni 2023.

Jordanow, S. & Heidenreich, S. (2023): Will the right customer please stand up -
Investigating the effectiveness of different customer types for co-creation in new
product development, 30th International Product Development Management Con-
ference (IPDMC), Lecco, Italien, Juni 2023.
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8. Janz, F., Jordanow, S. & Heidenreich, S. (2023): The Dark Side of Sustainable In-
novation - When and How Greenwashing of New Products backfires, 30th Interna-
tional Product Development Management Conference (IPDMC), Lecco, Italien, Juni
2023.

9. Jordanow, S. & Heidenreich, S. (2023): Variation makes the difference: Investiga-
ting the effectiveness of different customer types for co-creation in new product
development, EMAC Annual Conference, Odense, Danemark, Mai 2023.

10. Killmer, J., Heidenreich, S. & Jordanow, S. (2022): If not now, then when? Investi-
gating the effectiveness of countermeasures to mitigate consumer leapfrogging be-
havior, 29th International Product Development Management Conference (IPDMC),
Hamburg, Deutschland, Juni 2023.

11.Jordanow, S., Heidenreich, S., Kramer, T. & Obschonka, M. (2022): As long as you
want me - when and how cocreation fosters continuous usage of digital services,
17th International Research Conference in Service Management Porquerolles,
Frankreich, Juni 2022.

12. Gospodinova, N., Jordanow, S. & Heidenreich, S. (2022): How does it fit? Investi-
gating effects of regulatory fit on innovation adoption behavior, EMAC Annual Con-
ference, Budapest, Ungarn, Mai 2022.

13.Jordanow, S., Gospodinova, N. & Heidenreich, S. (2021): Fit to perfection? How
regulatory fit affects consumer adoption behavior, 28th International Product De-
velopment Management Conference (IPDMC), Mailand, Italien, Juni 2021.

14.Jordanow, S., Heidenreich, S., Kraemer, T. & Obschonka, M. (2021): Together fo-
rever? How cocreation influences usage of digital service innovations over-time,
28th International Product Development Management Conference (IPDMC), Mai-
land, Italien, Juni 2021.

15. Freisinger, E., Heidenreich, S. & Landau, C. (2019): The Dark Side of Business Mo-
del Innovation (BMI) - An Empirical Investigation into the Evolvement of BMI Re-
sistance and the Effectiveness of Potential Countermeasures, VHB TIE Tagung,
Darmstadt, Deutschland, September 2019.

16. Heidenreich, S., Kraemer, T., Obschonka, M., Millemann, J., Wittkowski, K. & Falk,
T. (2019): When Time Flies — The Role of Passive and Active Innovation Resistance
for Discontinuous Usage of Service and Product Innovations, 28th Annual Frontiers
in Service Conference, Singapur, Singapur, Juli 2019.

17.Kraemer, T., Heidenreich, S., Gouthier, M. & Kdnsgen, R. (2019): Helpful or Not?
The Effects of Positive Emotions on the Perceived Helpfulness of Online Consumer
Reviews, 16th International Research Conference in Service Management, La Londe
les Maures, Frankreich, Juni 2019.

18. Schnellbaecher, B., Heidenreich, S., Millemann, J., & Killmer, J. (2018): A crosslevel
investigation of exploration and exploitation activities at employee level, Academy
of Management Conference (AoM), Chicago, USA, August 2018.
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19. Schnellbaecher, B., Heidenreich, S., Millemann, J., Killmer, J., & Freisinger, E.
(2018): The effects of ambidextrous knowledge seeking and offering on department
performance, Academy of Management Conference (AoM), Chicago, USA, August
2018.

20.Schnellbaecher, B., Diefenbach, U., Heidenreich, S., Millemann, J., & Killmer, J.
(2018): The effects of leader’s regulatory focus on exploration and exploitation of
employees, Academy of Management Conference (AoM), Chicago, USA, August
2018.

21.Kramer, T., Heidenreich, S. & Gouthier, M. (2018): Helpful or not? The effects of
positive emotions on the perceived Helpfulness of online consumer reviews, 15th
International Research Conference in Service Management, La Londe les Maures,
Frankreich, Juni 2018.

22.Freisinger, E., Landau, C. & Heidenreich, S. (2018): The bright side of business
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