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Sponsorship Agreement


between


Universität des Saarlandes, Campus, 66123 Saarbrücken, Germany, represented by its Vice President for Research
(implementing entity: Prof. Mustermann, Department…)

- referred to as University -

and

………………………………
(USt-IdNr./VAT-ID: …………………..)

- referred to as Sponsor -




1. Sponsor will pay to University an amount of			…………. €

University will use this amount for the following event:

……………………………………………………..
The funds can also be used to cover socially adequate hospitality costs.






2. In return for the financial support specified in 1) xxx


3. Sponsor will transfer the amount above to the following bank account:

Account holder: 		Universität des Saarlandes
Name of Bank: 		Sparkasse Saarbrücken
IBAN:			DE72 5905 0101 0000 0836 00
BIC 				SAKSDE55XXX
Reference note:		Title of event and/or E-fund number

after having received an invoice from University.

Insofar as the University's performance as specified in this agreement is subject to turnover tax, the University is entitled to claim statutory turnover tax in addition to the remuneration without turnover tax stated above, if and to the extent that the invoice to the Sponsor shows turnover tax separately.

The parties currently assume that the agreed amounts are not subject to turnover tax according to Section 2 para. 3 UStG (alte Fassung) [Turnover Tax Act - old version]. After applicability of the new turnover tax regulation as of 01.01.2021, however, according to Section 2b UStG, a turnover tax obligation may also retroactively arise. Should this be the case, University shall have the right to demand the applicable statutory turnover tax in addition to the agreed amounts. In this case, the UdS shall prepare an invoice within the sense of Section 14 UStG. The contractual partner waives its right to object on the grounds of a statute of limitations in this respect.	Comment by Sabine Johannes: optional, only to be used for passive sponsoring. Passive sponsorship exists if the recipient of the service merely refers to the support by a sponsor, e.g. on posters, event notices, in exhibition catalogs or in some other way. This reference may be made using the name, emblem or logo of the sponsor, but without any particular emphasis.
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4. The contracting parties confirm that 
· the conclusion of this Agreement shall have no influence on sales and purchase transactions and that there are no expectations in this regard,
· the sponsoring amount will not be used for financing entertainment programs or the invitation of accompanying persons,
· the sponsoring will be used to cover the costs of the event and - if there are remaining funds - for the purposes specified in the Third-Party Funding Directive, and that the sponsor consents to this use,
· performance and consideration are in an appropriate and socially adequate relationship to each other.

5. University will disclose the sponsoring already with the announcement of the event, or, if this is not possible, during the execution of the event.

6. In compliance with the Directive on Sponsoring of the State of Saarland which came into force on 1 January 2015 all financial contributions of 3.000 € or more will be published in the State’s Report on Sponsoring. By signing this agreement the Sponsor agrees to the publication of its name and of the amount contributed in the above mentioned report.

7. Sponsor contact person (if applicable): …

8. Contract number (if applicable): …

9. The Agreement and invoice shall be sent to the following address: …




Place/ date 						Saarbrücken,


__________________________________		_________________________________
							Vice President for Research
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